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We also like to help unearth new talent.

A1 ther Beijing 2008 Olywnpic Games, a3 yot unheard
ul athletrs from arsesd the ghobe ars campeting lor
medaly prowdly supplied by BHP BB ton

Wis're il ik proud B8 secoutige young talent clones
T3 hesme, @vien whaen Theee We na chesring et nn
padhum and defisitely no gokd, sikeer or ionze medals
18 be wan

In parinevhep with Marbeml A, BHP Blliion K
supporting indigenoes cullure snd hertage thiough i

entepthey in the Marty communities of the Westeen Desert

The-partnership i an integral part of the Cansing Sinc
Reossbe Project, & contemnparary arts and cuftueal mitltive
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Ivabing rine remote Abodginal it centres snd comsusitien
acioki the Filtan, Drvdsiley asd Mibwiil degiom.

Thee Project celebraies the lve, stoney and hhbories of
Borigingl peagle and maga the richren and complerty
of Aboriginal sed maa- Abariginal seperiasces fiom fingt
tontart thiough 1n presest

Togathe:, thit Wt centres B cullural aroanmssens
iminhied represent 3 posweriul foros in the pus ts emurs
the talenty ard experiences of remote Abariginal prople
e (hese ComfemuRites, oie celsbimed i 8 B patar

12 ks one imessce where resouering the fuiune nvalves
helping a commetity ta feach hack mbo ity past
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BHP Billiton

Resourcing the Future

When BHP Billiton — Australia’s biggest company — approached
Lawrence Creative Strategy for communications advice, there
were several considerations;

e BHP Billiton had not engaged in communications to the
general public for many years.

¢ Marius Kloppers was the newly appointed CEO.

e The industrialization/urbanization of China resulted in a high
demand for resources.

e BHP Billiton was the ‘Official Diversified Minerals and
Medals Sponsor’ of the 2008 Beijing Olympic Games.

In order to give definition and clarity to branding and messaging,
LCS developed the positioning statement, resourcing the future.
It was the first step in refining and communicating who BHP
Billion are globally, what they do, why it’s important and how
they are going about doing it.

LCS developed a creative campaign to launch resourcing the future
and to communicate the BHP Billiton story. The campaign
included an internal launch, website enhancement (the webiste
underwent a considerable revamp to enhance its functionality
and to make greater use of more engaging rich media), and an
extensive print and online advertising campaign in Australia
and China to communicate BHP Billiton’s sponsorship role in
the Beijing 2008 Olympic Games’.



