
Football Federation of Australia

Australia’s bid to host the  
World Cup 2018/2022 
To launch the Football Federation of Australia’s bid for the FIFA 
World Cup, the world’s first sporting social network-driven 
grassroots movement was created to showcase our national  
enthusiasm for hosting the World Cup in 2018 or 2022.

Lawrence Creative Strategy created a two and a half minute 
film inviting the world to “ComePlay” and showcasing Australia 
as the ‘world’s best playground.’ 

The film directed people to the official bid website – the center-
piece of the bid campaign – australia2018-2022.com.au. The site 
encourages the public to join in the movement, take action and 
help win the bid.

Within 24 hours there were 25,000 visits, 170,000 page views, 
people spent on average nearly 7 minutes exploring the site.

The growth of the movement is constantly updated on the site, 
a visual expression of the Australian public’s passion for football 
and the bid. With FIFA, deciding the host for both the 2018 and 
2022 World Cups in 2010, the site will act as a dynamic and 
compelling argument in favour of our bid.
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